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DRIVING OPPORTUNITY?

Businesses are increasingly seeing sustainability as not just a set of evolving and
emerging risks but as a driver of innovation and revenue growth. From "how do we
comply with new requests and regulations?” to “how does the changing world prompt us
to develop new products and services?”.

INNOVATION

Sustainability innovation is starting to shape the very mission and future of companies.
In the materials and chemicals sectors for example, some companies are aligning their

business models with the opportunities presented by the emerging bioeconomy, rather
than relying on more traditional resources.

COMMUNICATION

With greenwashing high on the agenda for regulators, activists, investors and consumers, the stakes are ((( )))
now higher than ever around the responsible communication of sustainable achievements and

performance. More scrutiny than ever means that companies must ensure their claims are clear,

accurate and substantiated. This will increasingly require the use of independent certification against

recognised standards.
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MORE / RELATED RESOURCES

PERFORMANCE

The ESG performance of companies continues to rise

up the agenda of investors and is becoming central to

capital allocation. Recent research from WBCSD e ¥wbcsd
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